


10 Reasons to Smile

�s ConAgra Foods announced in 2009 its ongoing 
commitment to reduce salt across its portfolio of 
food products by 20 percent by 2015. Ultimately, 
this will remove 10 million pounds of salt from 
American diets each year.

�s Over the past 15 years, ConAgra Foods has led 
the charge against child hunger in America with 
donations of more than $48 million and 232 
million pounds of food.

�s Reducing the carton size of all ConAgra Foods 
microwave popcorn products saved 25,000  
trees and prevented 6.4 million pounds of 
carbon dioxide equivalents from entering the 
atmosphere. It also improved logistics efficiency 
and reduced cost. 

�s ConAgra Foods Lamb Weston is building a new, 
state-of-the-art, environmentally friendly 
processing plant near Delhi, La., designed 
primarily to process high-quality sweet potatoes 
from the region into fries and related products. 
The new plant is scheduled to open in 
November 2010.

�s Following the success of Healthy Choice® Café 
Steamers,® ConAgra Foods reinvented the 
Healthy Choice brand in 2009 with new 
products, new packaging, new marketing.     
That reinvention was a key element of the 
transformation of the entire frozen foods portfolio.

Fiscal 2011 Must Do’s

1. Nourish our people to deliver
 breakthrough performance.

2. Make high-quality, more nutritious food.

3. Fuel growth through productivity
 and savings.

4. Deeply understand what consumers and
 customers need–and give it to them. 

5. Wow the people who buy our brands. 

6. Do the right thing for our communities
 and the environment.

7. Enhance stakeholder value by improving 
 cash flows, strengthening our balance 
 sheet and managing enterprise risks. 

Strategic Priorities

ConAgra Foods’ strategic 
plan serves as a roadmap 
to sustainable, profitable 
growth and leverages five 
areas of competitive 
advantage: Convenient Meals, 
Potatoes, Snacks, Meal 
Enhancers and Specialty.

�s ConAgra Foods Shopper Marketing team 
earned the company’s first-ever David 
Ogilvy Award for excellence in advertising 
for its Shopper Seasons work.

�s The World Packaging Organization 
presented the prestigious WorldStar Award 
for the 46-ounce Hunt’s® ketchup bottle, 
made using DiamondClear® PET 
technology, a design that optimizes 
sustainability without compromising quality.

�s Bloomberg BusinessWeek named ConAgra 
Foods one of the top 40 “Best Companies 
for Internships.”

�s In recognition of ConAgra Foods’ creative, 
insights-driven and results-producing 
marketing, Brandweek named the company 
in 2009 as a top 12 marketer of the year.

�s ConAgra Foods is the first company in the 
world to use recycled PLA (plastic made 
from corn) for its shrink labels and 
packaging tamper bands. 
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